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Executive Summary

Bridal Veil Mountain Resort (BVMR) is a proposed resort on provincial land near Chilliwack,
British Columbia (B.C.). The Mountain Resorts Branch (MRB) of the Ministry of Tourism, Arts,
Culture and Sport (TACS) reviews and administers resort proposals under the guiding All-
Seasons Resort Policy (ASPR).

BVMR is at the Expression of Interest (EOI) stage, which is an initial step in MRB's multi-stage
major project review process. The resort information provided in the EOIl stage is preliminary
and conceptual, aimed at assessing project feasibility. Public engagement is a fundamental
part of the EOI stage of the major project review process. This document is a summary of
public input received that was designed to better understand the following:

e use and interests in the proposal area;
e publicinterests as they relate to the proposal; and,
e aspects to consider in the major project review process.

An online survey, email and mail responses were used to collect public comments between
January 15 and February 28, 2025. The Province hosted the online survey on govtogetherBC,
conducted data analysis and report writing while the proponent promoted the public
engagement on social media and paid for advertising in local newspapers (online and
printed).

During the same period, and using the same advertising, a call was made for competing EOls
from other parties who may have an interest in developing an all-seasons resort in the same
area.

Results

¢ One additional competing EOIl was received during the call for additional interest in the
project area. The competing EOl was subsequently withdrawn and therefore, a
competitive process was not conducted.

e Intotal, MRB received 277 unique emails and 3,535 complete survey responses. No mail
responses were received.

e These results reflect only the views of people who responded to the survey and are
interested in the project. They are not a statistically valid sample of Fraser Valley
residents.

e Almost all emails highlighted concerns about the environment while several emails
referred to impacts on public recreation use and interests, alignment with
neighbourhood plans and concerns about geotechnical hazards.

e 88% of online survey respondents were from B.C., the remaining 12% were from outside
of B.C. Of B.C. respondents, 77% of were from the Fraser Valley Regional District,
followed by 17% from Greater Vancouver Regional District and the remaining 6% were
from other regional districts.
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e Almost all online survey respondents were members of the public who were not
representatives of First Nations, local governments, Non-Government Organizations
(NGOs), or a tourism business. Note this public engagement period was targeted at
members of the public as separate engagement processes took place with First Nations,
local government(s) and other agencies.

e Compared to the 2021 census, online survey respondents were more likely to be a man
compared to woman or non-binary, and middle aged. Although respondents were just as
likely to identify as Indigenous (10%) as census results.

e Nearly all (91%) online survey respondents had been to the study area. Most were
motivated to visit by non-motorized activities (e.g., hiking, nature and wildlife viewing),
and 4% of trips were motivated by winter/snow (cross-country and backcountry skiing
and snowmobiling).

e Online survey respondents were asked what aspects MRB should consider in the major
project review process. Respondents most frequently commented on environmental
aspects (32%), followed by social and community aspects (22%), economy and jobs
(18%), health and recreation (15%), and Indigenous culture and traditional values (8%).

o Top (most frequent) environmental aspect comments were about wildlife habitat
(22%), natural habitats (not wildlife specific, 10%), species at risk (10%), native plants
(8%), pollution (7%), infrastructure demands (7%), and road system and traffic
impacts (7%).

o Social and community considerations mentioned were diverse, but the top (most
frequent) comment categories were about traffic management (11%), the need to
continue local access to the area (9%), the impact on existing recreational users (8%),
infrastructure demands (7%), and the cost of controlled recreation (6%).

o Of all economy and job aspect considerations, most were about job opportunities
(26%), priorities for Indigenous or local hiring (16%), positive regional economic
ripple effects (14%), and economic diversification (9%).

o Capacity and crowding considerations (16%), transportation and accessibility (11%),
public vs. private recreations spaces (11%), physical health and active lifestyle (11%),
and environmental aspects (11%) were the top (most frequent) health and recreation
considerations mentioned.

o The top (most frequent) Indigenous cultural and traditional values considerations
mentioned were about ensuring First Nation / Sté:16 decision-making authority
(18%), ecological stewardship/respecting Mother Earth (17%), and respecting all First
Nations wishes (9%).

e When online survey respondents were asked about positive and negative impacts of the
proposed resort, more than half of respondents provided a negative/negative with
conditions impact comment (59%), 33% provided a positive/positive with conditions
impact comment and 8% of comments were balanced/provided no direction. Note that
responses were coded into positive/positive with conditions or negative/negative with
conditions or balanced/no direction categories from open-ended/textual responses.

- Ministry of

BRITISH lourism

m, Arts,
COLUMBIA | Culture and Sport




Mountain Resorts Branch, Tourism Sector Strategy

¢ Online survey respondent communication preferences are social media (24%), online
local/community news (20%), a local/community newsletter or mailing list (13%),
provincial webpage (12%), newspaper advertisements (11%), or an in person open house
(10%). Online modes of communication composed more than 60% of responses.

Next Steps

e TACS will determine if the BVMR proponent will be invited to submit a Formal Proposal.
That decision will be based on considerations raised by First Nations, agencies,
stakeholders and the public.

e |If the proponent were to be invited to submit a Formal Proposal it would build on the EQI
information and respond to key issues identified within the EOI review. MRB would
initiate a more intensive and detailed review of the Formal Proposal consistent with the
All-Seasons Resort Policy (ASRP).

e Following positive review of the Formal Proposal and potential Interim Agreement
determination, the most detailed intensive Master Plan review stage is carried out to
inform provincial Master Plan (non-statutory) and land use (statutory) decision making
under the Ministry of Lands, Parks, Housing Act.

e For each stage of the major project review process, MRB will continue to engage with
First Nations, communities, the public, and stakeholders to understand their interests and
how they may be impacted by this proposal.
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Background and Approach

The Mountain Resorts Branch (MRB) of the Ministry of Tourism, Arts, Culture and Sport (TACS)
has received an Expression of Interest (EOI) for a proposed all-seasons resort on provincial
land referred to as the Bridal Veil Mountain Resort (BVMR). The proposed resort is located
east of the City of Chilliwack, in Area D and E of the Fraser Valley Regional District.
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The resort proponent is a collaboration between Fraser Valley entrepreneurs under the
business name of Bridal Veil Mountain Resort Ltd. The vision for the resort is to become
Canada’s first destination all-season mountain resort to be jointly planned, designed,
constructed, managed with, and be majority owned by First Nations - the St6:16 Peoples.

As proposed, recreation activities would occur in the Chipmunk Creek Watershed (800 m -
1,700 m?) accessed from the Fraser Valley by two gondolas. The resort would include a valley
village base area adjacent to Highway 1 and a car-free alpine village (1,200 m) in the
recreation area. The resort would offer a diverse range of activities, including
skiing/snowboarding, Nordic skiing, backcountry skiing, tubing, and snowshoeing in the
winter, and hiking, trail running, and downhill and cross-country mountain biking in the
summer. Additionally, the resort would offer sightseeing, St6:16 cultural and traditional
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activities, health, wellness, arts, music, culinary, and educational and interpretive experiences
and events throughout the year. The activities and experiences are intended to serve the
community of the Fraser Valley and attract guests from throughout North America and around
the world.

More information about the EOIl can be found on the MRB website: Bridal Veil Mountain
Resort - Province of British Columbia.

Major Project Review Process

An Expression of Interest (EOI) is an initial step in a multi-stage major project review process
administered by the MRB under the All-Seasons Resort Policy (ASPR). The resort information
provided in the EOIl stage is preliminary and conceptual, aimed at assessing project

feasibility. See summary flow chart on the next page.

Each subsequent stage of the major project review process requires more detail and
additional public engagement activities. A project only moves to subsequent stages if a
positive decision is made in the previous review stage.

Please note the Province of B.C. shares project information and undertakes engagement and
formal consultation with First Nations under a separate process for every stage of the major
project review process. Also, referrals to other agencies and stakeholders occur outside of
this public engagement at each stage of the major project review process.

If needed, to reduce administrative burden at all levels of government, MRB will coordinate
and align First Nations consultation, review processes, public engagement and other
activities with the provincial Environmental Assessment Office (EAO) and relevant local
government(s).

Goals of Public Engagement and Call for Competing Expressions of Interest

At this EOI stage, public engagement is conducted to better understand the following:
e use and interests in the proposal area;

e publicinterests as they relate to the proposal; and,

e aspects to consider in the major project review process.

During the same period, and using the same advertising, a call for competing EOls from
other parties who may have an interest in developing an all-seasons resort in the same area is
made.
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Engagement Approach

Public comments were collected via an online survey. Email and mail responses were also
accepted. The online survey was co-developed by MRB and the Province's Citizen
Engagement team with input from the project proponent (see Appendix A). The survey was
hosted on the govTogetherBC website between January 15 and February 28, 2025.

Invitation for public comment via the online survey was advertised via:

e MRB website;

e govlogetherBC website;

e local printed and online newspapers (Abbotsford News, Chilliwack Progress, Hope
Standard);

e Provincial Gazette;

e the proponent’s website and social media channels; and

e other advertising and communication initiatives led by the proponent (e.g. radio
interviews).

As outlined in the ASRP, the project proponent funded all paid advertising.

The Province's Citizen Engagement Team cleaned, coded textual comments into categories
and provided preliminary data analysis of online survey data. MRB reviewed emails received
to both the MRB email inbox and the MTACS minister email inbox.

MRB also drafted this summary engagement report. See Appendix B for methodology details.
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Results

Call for Competing Expressions of Interest

One additional competing EOI was received during the call for additional interest in the
project area. The competing EOIl was subsequently withdrawn, eliminating the need for
competitive process.

Public Comment

In total, MRB received 3,535 complete survey

responses as well as 277 unique emails via the MRB Y —

- .. . o -
email mbo.x,'or Minister of Tourism, Arts, Culture and z_ 3'535 survey responses
Sport email inbox. At

Who Responded?

Location @ 277 unique emails

e 88% of online survey respondents were from
B.C., the remaining 12% were from outside of

B.C. or did not answer the question. Top 10 Communities Represented
e 77% of online survey respondents were from the (% of respondents)

Fraser Valley Regional District,17% from Greater

Vancouver Regional District and 6% were from Chilliwack N 50%

other areas in B.C. Half of respondents were Similkameen Region

from Chilliwack, with fewer from Hope, (Hope) W 8%

Abbotsford or Harrison Lake, or other Greater
. Abbotsford [} 8%
Vancouver communities.

Harrison Lake Region W 7%

Regional District Response
Representation (% of respondents) Surrey || 4%

Vancouver | 3%

Greater . o
Fraser Vancouver, Langley Township | 3%
Valley, 17%
77% fogi 9
Mission | 2%
Other, Maple Ridge | 2%
6%

Langley City | 1%

BRITISH To
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Other Characteristics
Responding Primarily As....

(% of respondents)

e Nearly all respondents (94%) were members of
the public. Only a few respondents were a
representative of a First Nation government, A member of the general

non-profit/NGO or a tourism or outdoor public
recreation business. Note this public
engagement period was targeted at members

of the public as separate engagement A representative of a First | o/
) : ) Nation government

processes took place with First Nations, local

government(s) and other agencies.

e 53% of online survey respondents were men A representative/member .
46% were women and 1% identified as non- of a non-profit or NGO 1%
binary. Survey respondents were more likely to
be male compared to the general population
(48%; 2021).1 Atourism or ou'tdoor ‘ 1%

e Nearly half of online survey respondents were recreation business
between 30 - 49 years old, 30% were between
50 - 69 years old, while fewer were less than 29 A representative of a local
(18%). Survey respondents were much more government or regional <1%

likely to be between 30 - 49 (46%) than the government
general population (26%).
¢ 10% of online survey respondents identified as
Indigenous, similar to 9.9% in the Fraser Valley Other ‘ 3%
population (2021). Of those that did identify as
Indigenous, 60% were First Nations, 35% were

Metis, and 1% were Inuit.

Gender Age
(% of respondents) (% of respondents)
Woman, Under 19 years | 1%
46%
Man, 19 to 29 years - 17%
53%

30 to 49 years _ 46%
50 to 69 years 30%
Non-binary, y - °

1%

70 years or older I 6%

T As measured by 2021 census data (see Appendix B).
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Indigenous Identification Indigenous Identification
(% of respondents) (% of respondends that identified as Indigenous)

Not Indigenous,
90%

Inuit | 1%
Indigenous,
10%

Other I 4%
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Use of the Area

Respondents were asked, "Have you been to the area proposed for the Bridal Veil Mountain
Resort or areas near it? If yes, Please tell us more about the context of your previous visit(s) to
the area: identify which activities motivated your previous visit(s)?”

e Nearly all (91%) online survey respondents had been to the area, - 6% hadn’t been to the
area and 2% were unsure if they had been to the area.

¢ On average, respondents indicated they were motivated to visit the area by 3.2 different
activities.?

¢ Non-motorized activities such as hiking, nature and wildlife viewing were the most
frequently mentioned motivating activities (90%).

e 4% of motivating activities required winter/snow (cross-country and backcountry skiing

and snowmobiling).

Motorized or Non-Motorized Activities Motivating Visits to Area
Motivating Activities? (% of all activity responses)

(% of all activity responses)
riing. I 2
Nature and Wildlife -
16%

Non- Viewing
Motorized ; Signtseeing and
: Motorized, 9 9 9
90% 10% Photography - 14%
Camping - 12%
All-Terrain Vehicle or o
Motorcycle Use - 8%
Hunting and Fishing . 6%
. Mountain Climbing . 5%
Snow Required for
Motlvatln.g. Activities? Mountain Biking [ 4%
(% of all activity responses)
Foraging and Traditional o
Harvesting l 3%
Required, Other l 3%
4% Cross-country and I 3%
Backcountry Skiing ?
N(?t Kayak and Canoeing I 2%
Required,
)
96% Snowmobiling | 2%

Cultural and Ceremonial o
| 2%
Purposes

2 Note that respondents could respond with multiple activities. 3,192 respondents replied with 10,866 activities. Percentages
displayed in graphs are all of responses (not respondents).
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Aspects to Consider

Email Responses

e Nearly all emails highlighted concerns about the environment.

o Most were about the potential destruction of spotted owl habitat and/or the
presence of wildlife habitat areas designated as protected for long-term spotted owl
habitat.

o Concerns were also raised about the destruction of mountain goat habitat, water
pollution, and old growth management areas.

o All emails about the environment were opposed/conditionally opposed to BVMR
development.

e One email outlined geohazard concerns and the lack of alignment with the existing
infrastructure development and neighbourhood plans and did not support the BVMR
development.

e Several emails referred to public recreation use and interests.

o One email summarized negative impacts on existing public recreation use and
interests and was opposed to BVMR development.

o One email summarized increased recreational benefits for area residents and
supported BVMR development.

Online Survey Responses

Online survey respondents were asked, “The Mountain Resorts Branch (MRB) of the B.C.
Ministry of Tourism, Arts, Culture and Sport wants to understand public interests regarding the
proposed Bridal Veil Mountain Resort and the surrounding areas. Please share your thoughts
about what the MRB should consider during this initial review process.”

“Which aspects of the Bridal Veil Mountain Resort proposal would you like to comment on?”
Respondents could select multiple aspects, including environmental, social and community,
economy and jobs, health and recreation and Indigenous culture and traditional values.

e 2,971 unique online survey respondents provided aspect comments, on average, each
respondent provided comments about two aspects. In total, there were 5,841 aspect
comments.

e Nearly a third of all aspect comments were about environmental considerations (32%),
followed by social and community aspects (22%), economy and jobs (18%), health and
recreation (15%) and Indigenous culture and traditional values (8%).
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Aspects Comments Were About......

32% (% of aspect responses)
22%
18%
15%
8%
B -
Environmental  Social & Community Economy & Jobs Health & Recreation Indigenous Cultural Other
and Traditional
Values

Once the survey respondent identified they would like to comment on one of the six aspects,
they were asked, “What specifically should the Province consider regarding the {selected
aspect} of the proposed resort?” Comments were coded into general theme categories, the
general direction and up to three detailed consideration categories (see analysis framework
below).

Aspect Comment Analysis Framework

Online Survey Respondents
(3 535)

Respondents self-selected what aspects to provide comments
(5,841 comments)

Comments coded into Comments categorized by Comments coded into
general theme general direction detailed consideration
categories (Supportive/Conditionally categories
(24 theme categories, 1 Supportive, (103 consideration categories,
theme per comment, Opposed/Conditionally up to 3 considerations per
5.841 theme responses) Opposed, No Direction) comment. 9.830

For each aspect (environmental, social and community, economy and jobs, health and
recreation and Indigenous culture and traditional values), the following pages summarize the
number of online survey respondents, the number of unique comments provided, the main
themes of those comments, the direction of the comments, as well as the detailed
considerations enumerated. Note that responses were coded into positive/positive with
conditions or negative/negative with conditions or balanced/no direction categories from
open-ended/textual responses. Examples of respondent comments are also provided. See
Appendix B for additional methodology notes.

Ministry of
Tourism, Arts,
Culture and Sport
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Environmental Aspects

e Athird (32%) of all comments were about the
environment, more than any other aspect.

e Interms of general themes, half of comments ‘.& 1 ,555 survey respondents
were generally about ecosystems and - commented on this aspect
biodiversity. Respondents also indicated concern
about infrastructure and natural hazards (13%),

Environmental Aspects

and climate challenges (8%). v = 7 .
) ges (8%) Iz 3,5 2 unique comments
e Most of environmental aspect comments were v—

ided
opposed/conditionally opposed to the BVMR were provide

development (62%), the remainder offered

considerations (weren't directional, 32%) or were

supportive/conditionally supportive (5%) of the Comment Themes

BVMR development. (% of all environmental aspect themes)
e The top more detailed considerations were

wildlife habitat (22%), natural habitats (no

Ecosystem &

mention of wildlife, 10%), species at risk (10%), 50%

Biodiversity
native plants (8%), pollution (7%), infrastructure
demands (7%), and road system and traffic
impacts (7%).
Other 16%
Aspect Comments
(% of all aspect comments)
Other Infrastructure & 13%
Aspects . Natural Hazards
6p8°/ Environmental
° Aspects
32%

Climate I 8%
Comment Direction
(% of all environmental aspect themes)

Supportive/ Water Resources 7%

Offered Conditionally

Considerations, upportive, 5%

32%
Environmental
Management 7%
Opposed/

Conditionally
Oppossed, 62%
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Detailed Considerations

(% of all environmental considerations)

Wildlife habitat

Natural habitats

Species at risk

Native plants

Pollution

Infrastructure demands

Road systems and traffic impacts

Natural hazards

Watershed, aquatic ecosystems,
and natural water supplies

Current climate conditions

Mitigation and restoration
strategies

Climate change

Environmental monitoring and
certification

Fisheries, hatcheries, spawning
grounds, and fish habitat

Specific local watersheds

Wildlife migration corridors
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7%

7%

7%

6%

5%

5%

4%

3%

3%

2%

2%

1%

22%
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Sample Comments

“This is a pristine area and developing a huge
resort is not consistent with any type of
environmental concerns. There is a great deal
of wildlife in the area and this proposal is
inconsistent with any type of environmental
protection.”

"Please conduct detailed wildlife surveys,
conduct thorough archaeology, and intensive
geotechnical and watershed studies. As
someone whose daily life will be effected by
the project, | would like to see it have a
cumulative benefit to the environment and
community instead of a net negative.”

“We get very little snow these days so would
be very limited winter activity.”

“Impact next to watershed, possible
contamination. Can the existing highway
handle the expected traffic increase. How
much cost will be borne by the taxpayers
regarding development.”

"The development must integrate with and
preserve the bulk of the natural environment.”

“The Chilliwack area is densely populated with
wildlife, and its natural beauty already attracts
a large number of tourists each year. The
construction of a costly resort would destroy
natural habitats, impact wildlife, and increase
erosion. Ski lifts, gondolas, and facilities would
consume significant energy, contributing to an
even larger carbon footprint. Resorts generate
large amounts of waste from tourists and
visitors and would need to be managed
sustainably. Cutting trees and building resorts
could destabilize the land, possibly causing
more landslides and erosions in the area,
which benefit no one.”
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Social and Community Aspects

o Afifth (22%) of all comments were about social

and community aspects. Social & Community Aspects
e A quarter of social and community comment S 1 1 62
themes were about access and affordability, or .‘. ’ SUNVEYIFESpOntents

infrastructure and services offered (23%), fewer commented on this aspect

were about community character and experience
(17%) or the recreational opportunities (15%).

e Half of social and community aspect comments o 2,2 73 unique comments/
were opposed/conditionally opposed to BVMR
development (51%), the remainder offered

responses were provided

. ) . . o
considerations (weren't directional, 29%), or Comment Themes

supportive/conditionally supportive (20%) of the (% of all social & community themes)
BVMR development.

e The top detailed considerations were about
Access &

M [o)
traffic management (11%), the need for local Affordability

25%

access to the area (9%) and the impact on
existing recreational users (8%), infrastructure
demands (7%), and cost of controlled recreation

(6%). Infrastructure &

Servi 23%
ervices

Aspect Comments
(% of all aspects)

Community

Social & Character & 17%
Community Experience
Other Aspects
Aspects 22%
78%
Recreational 159%

Opportunities

Comment Direction

(% of all social & community aspect themes)
Other 10%
Offered Supportive/
Considerations, Conditionally
29% Supportive, 20%
Soolo—economlc - 10%
mpacts

Opposed/
Conditionally
Opposed, 51%

- Ministry of
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Detailed Considerations'
(% of all social & community considerations)

Traffic and transportation management

Local community access to recreational
areas

Impact on existing recreational users
Infrastructure capacity and demands
Cost of recreation (free, discounted, paid)

Rural-urban balance

Incompatibility with existing community
identity
Local economy and community
development - positive

Private interests on public land
Welcoming new recreational activities
Housing availability and affordability
Community-building and family
"Community benefits" vs. impact

Tourism impacts - concerns

Increased access to rec - proximity of
resort / recreational opportunities
Community engagement in planning and
decision-making

Viability
Public services adaptation (emergency,
utilities)

Increased cost of living

Visual, noise, air, light impacts
Health & wellbeing benefits
Indigenous impact - concern
Indigenous impact - positive

Access to FSR

Safety - management and oversight

Equity, diversity, inclusion, accessibility

1. FSR = Forest Service Road

- Ministry of

BRITISH Tourism, Arts,
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9%

8%
7%
6%
5%
5%
5%
4%
4%
4%
3%
3%
3%
3%
3%
3%
2%
2%
2%
2%
2%
1%
1%
1%

1%

11%

Sample Comments

“Infrastructure around Chilliwack is not set up
for this level of tourism and traffic.
Considerations should be made regarding
highways, local roads, accommodations with
the locals in mind.”

“The resort will provide new recreational
opportunities, encourage outdoor activities,
and offer families and individuals a place to
immerse themselves in nature. Traffic and
crowd management should be planned
carefully to minimize disruption, ensuring a
seamless integration into the community.”

“Many ski resorts suffer from lack of
employees, lack of employee housing, too
many folks wanting to be in the area causing
more environmental damage from folks not
staying on designated trails, more noise and
pollution. Talk to folks who have properties in
the Jones/Waleach Lake area. They have huge
problems with garbage from campers and
hikers, illegal campfires, environmental
damage done to trees etc.”

“This area is already free to access to all,
adding a private company with the ability to
charge what will expensive fees for access to
what is currently public land is disgraceful.”

“Gives the area so much more appeal and
attracts interest to visit or live in the area.”

“Too much pressure on Chilliwack’s
infrastructure ”

“If adding a new resort, try to make events to
entice people from surrounding areas to come
and explore/use resort, engage community
involvement.”
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Economy and Jobs Aspects
e Slightly under a fifth (18%) of all comments Economy & Jobs Aspects

7 7 2 survey respondents

commented on this aspect

were about the economy and jobs aspects. P

e More than half of comments were about sSa
employment opportunities (54%), followed by
other community (26%) and business and
economic development (12%).

-
¢ Nearly half of comments were é: 1 '2 75 unique comments/
supportive/conditionally supportive of the responses were provided

BVMR development (42%), offered
considerations (weren't directional, 42%), while
the remainder were opposed/conditionally
opposed to BVMR development (16%).
e The top more detailed considerations were about Comment Themes
job opportunities (26%), priorities for local (% of all economy and jobs aspect themes)
Indigenous hiring (16%), regional economic
ripple effects (14%), and economic diversification Employment

and tourism development (9%). Opportunities 54%

Aspect Comments
(% of all aspects)

Community

Economic Benefits 26%

Economy &

Jobs
18%
Other
Aspects Business &
82% Economic 12%
Development
Comment Direction
(% of all economy & jobs aspect themes) Other 7%
Supportive/
Conditionally
Supportive, 42% Opposed/
Conditionally Resource Use 19
Opposed, 16% Trade-offs °

Offered
Considerations,
42%

BRITISH

COLUMBIA




Detailed Considerations
(% of all economy & jobs considerations)

Job opportunties

Local and Indigenous hiring

[o)
priorities 16%

Regional economic ripple

effects 14%

Economic diversification and

O,
tourism development 9%
Local business integration o
i 7%
and opportunities
Infrastructure investment and o
7%
costs
Housing market impacts 6%
Long-term economic
g 5%

sustainability

Seasonal employment

o)

management 4%

Wage levels and benefits 4%

standards °
Alternative land use 19
opportunities °
Labour market impacts 1%
Year-round economic activity 1%
(o]

generation

- Ministry of
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Sample Comments

“As one of the fastest growing areas in
o Canada, | find myself and my neighbours
26% .. .
driving great distances for work, we need
more local developments like this to fuel the
growing population.”

“I think this would be a great opportunity for
the First Nations People and the city of
Chilliwack, to bring more tourism to the area
and jobs for people.”

“Who is making money on this venture? Not
the local people who will be impacted the
most. There are few places in the Valley to buy
anything. The jobs would be available for the
ski season but not for the rest of the year.”

“This project is perfectly located to be an
impactful economic hub for the Fraser Valley
much like an anchor tenant in a retail
development. It also can be a driving force for
economic development of everything around
it. A rising tide lifts all boats and this may be
the only project/economic driver large
enough to come to the Valley and have a real
impact.”

“This is the most exciting aspect of this project.
I want to see this proceed to help build the
local economy and provide work for people of
Chilliwack, Agassiz and Hope.”

“Employment for our youth. Year-round
employment.”

“Encourage more capital investment in the
entire area with private money not taxpayer
money. Stay out of the way of improvements
for peoples’ enjoyment and allow investment
by the private enterprise to guide our future
for our children and their children.”
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Health and Recreation Aspects

e 15% of all comments were about the health

Considerations,

and recreation aspects.

More than a third of comments were about
recreation access and affordability (38%),
followed recreation management and

impacts (29%), health and well-being benefits
(14%), and recreational activities and diversity
(12%).

More than a third of comments were
opposed/conditionally opposed to BVMR
development (37%), while a third offered
considerations (weren't directional, 33%) and the
remainder were supportive/conditionally
supportive of the BVMR development (31%).

The top more detailed considerations were about
capacity and crowding (16%), transportation and
physical accessiblity (11%), public vs. private
recreational spaces (11%), physical health and
active lifestyle promotion (11%), and environmental
impacts of recreational activities (11%).

Aspect Comments
(% of all aspects)

Health &
Recreation
15%

Other
Aspects
85%

Comment Direction
(% of all health and recreation aspect themes)

Supportive/
Conditionally
Supportive, 31%

Offered

33%

Opposed/
Conditionally
Opposed, 37%

Health & Recreation
Aspects

o_0
.&. 928 survey respondents
commented on this aspect
¢ -
J= 1 ,352 unique comments
& -

were provided

Comment Themes
(% of all health and recreation aspect themes)

Recreation
Access &
Affordability

38%

Recreation
Management &
Impacts

29%

Health &
Wellbeing
Benefits

14%

Recreational
Activities &
Diversity

12%

Other

- Ministry of

BRITISH Tourism, Arts,
Culture and Sport
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Detailed Considerations
(% of all health and recreation considerations)

Capacity and crowding
considerations (existing usage)

Transportation and physical
accessibility

Public vs. private recreational
spaces

Physical health and active
lifestyle promotion

Environmental impacts of
recreational activities

Cost and affordability
considerations

Range of activities across
seasons

Safety infrastructure and
protocols

Inclusive design for diverse
users (age, ability, etc.)

Nature connection
opportunities

Mental health and stress
reduction

Regulation of activities
(campfires, littering, etc.)

Balance of motorized and non-
motorized recreation

Wellness programming and
facilities

Community gathering and
social interaction

Healthy and local food options

Cultural recreational integration

R

BRITISH

Ministry of
Tourism, Arts,
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1%
1%
1%
11%
8%
8%
8%
5%
3%
2%
1%
1%
1%
1%
1%
0.4%

16%

Sample Comments

"As a health and recreation enthusiast | spend
a lot time in nature and the great outdoors.
This area is prime for a new ski, snowboard
and mountain bike resort. | very much support
this project and look forward to enjoying
activities with family and friends at the new
resort. This is much needed for the area and all
residents of the Fraser Valley.”

“I'm concerned about the resort limiting
access to the backcountry and hiking trails that
already exist and are being used by locals.
Whether that's by closing existing trails or the
forest service roads used to access them,
either from the north side of the mountain or
the south side of the mountain. Especially the
access for Mt Cheam, one of the most loved
and iconic hikes in our local area.”

“That access to many of the different
recreational opportunities is maintained for
free. We don't want to have to pay.”

“Less motorized sports and more attention to
things like hiking and biking, winter sports if
the snow allows this. Less sightseeing/
commercial tourist attractions and more
emphasis on preserving the natural
environment.”

“People come out here to get away from the
city and enjoy the quiet and nature. An all-
season resort will not be as quiet. It will also
reduce natural habitats and drive or kill wildlife
in the area. It's also accessible to anyone who
wants to enjoy it. One of the last few luxuries
that even those families struggling to make
ends meet can enjoy. Making this a resort
benefits only those who can afford it. Mental
health needs to be a priority for all and free
outdoor activities in the area helps. Don't take
that away from the public.”
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Indigenous Cultural and Traditional Values Aspects

e 8% of all comments were about Indigenous

- Indigenous Cultural &
cultural and traditional values.

e More than a third of comments were about Traditional Values Aspects

e_0
project governance and partnerships with .‘. 431 survey respondents
Indigenous people (38%), followed by commented on this aspect
comments about incorporation of Indigenous

values (19%), and governance of traditional

territories (18%) = 72 1 unique comments/
e More than sixty percent of comments offered v=

responses were provided
considerations (weren't directional, 62%), while P P

a third were opposed/conditionally opposed
to BVMR development (33%), and five percent
were supportive/conditionally supportive of the Commment Themes
BVMR development (% of all Indigenous cultural and traditional
e The top more detailed Indigenous cultural and value themes)
traditional value considerations were about
ensuring First Nation / St6:16 decision-making Project governance - 389%
authority and consultation (18%), ecological and partnerships
stewardship / respecting Mother Earth (17%),
respecting all First Nations wishes (9%), and

protection of archaeological sites (9%). Genereillallr;iisgenous - 19%

Aspect Comments

(% of all aspects)

Governance of
Indigenous traditional territories
Cultural and

Other Traditional
Aspects Values
929% 8% Cultural .
representation and 11%
education
Comment Direction
(% of all Indigenous cultural and traditional value aspect Unclear / other l 9%
themes)
Supportive/
Conditionally
Supportive, 5% Economic and o
Offered social benefits 4%
Considerations
, 62% Opposed/
Conditionally

Opposed, 33%

- Ministry of
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Detailed Considerations’ Sample Comments
(% of all Indigenous cultural and traditional value considerations)
“It has been the First Nations land since time
FN / St6:16 decision-making 18% immemorial; they should be part of the
(o]

authority and consultation ownership and management.”
Ecological stewardship / 17%
(e]

respecting Mother Earth “Continuous consultation with, and
99, leadership by, First Nations to make this
(o]

wishes project uniquely representative of

Respect ALL local First Nations'

Protection of arChae°|.°9ica| / 9% Indigenous values, culture, and history. Also,
cultural / sacred sites . . .
£ . ded access to offering an opportunity to educate visitors on
ree, unimpeade . 3 0 0
P 8% local First Nations culture and history while

ceremonial sites

First Nation knowledge sharing enjoying the resort.”

9
opportunities and spaces o “Work with, and engage all Indigenous
Avoid profit motive 6% groups, so that everyone can be fully on
Show respect for First Nations 5% ?Oard WI?h e P RETIG
interpretive centre would be an excellent
Pursue reconciliation goals 3% way of showcasing culture.”
“This project is located on Std:16 lands so |
Individual jobs & skills 3% believe the Province must adhere to the
St6:16 community economic 3% highest standards of UNDRIP, a higher
development/ autonomy standard than | have seen from the Province
Prefer gondola project / alternative 29 in the past and ensure the Sté:16 steward
proposal environmental considerations.”
Preserve cultural authenticity / 2%
values “Leave the land to kept safe for all creatures
Indigenous control of architectural 2% that inhabit the area; practice the ancient
design traditions of the Indigenous cultures - take
Consider future generations 2% only what is necessary for basic survival, help
mother nature heal and flourish, respect the
Establish accountability measures 1% natural beauty of the landscape.”
Stéilo cgir:trr?sgéitznbeneﬁts 1% “All through the valley things are being
impacted, waterways, salmon habitat,
Preventing cultural appropriation | 0.4% ecosystem integrity, sacred spaces, burial

and regalia sites. This will hugely Impact our
ability to forage, visit sites, hunt, fish and
gather in this area without harassment or
fees. This is OUR land and no outsiders
0.1% should have a say on whether there’s ever
development there except us.”

FPIC legal precedent | 0.3%

Territorial recognition 0.1%

Economic transitions from trad.
sectors

1. FPIC = Free, prior and informed consent.

- Ministry of
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Positive and Negative Impacts

The online survey asked, "What positive and/or negative
impacts do you think the proposed resort will have on the
local community (for example, the Fraser Valley), the region
(for example, the South Coast of B.C.), and/or the Province
of British Columbia?”

e 2,833 respondents provided a comment about
positive or negative impacts of the proposed resort.

e More than half of respondents (59%) provided a
negative/negative with conditions impact comment,
33% provided a positive/positive with conditions
impact comment and 8% provided a balanced/no
direction comment. Note some negative and positive
comments had conditions, for example, “this resort
is a positive addition to the economy if adequate
infrastructure and transportation networks are
constructed to handle more people in the area.”

e See Appendix B for details on how this question
was analyzed.

Future Communications

The online survey asked, “To help us in future
communication, we are interested in knowing your
preferences for keeping informed of project updates.
Please indicate your communication preferences
below.”

e 3,244 survey respondents provided 8,382
responses. On average, respondents provided 3.2
communication modes preference.

e A quarter of responses noted communication
preference as social media (24%), followed by
online local/community news (20%), a
local/community newsletter or mailing list (13%),
provincial webpage (12%), newspaper
advertisements (11%), or an open house (10%).

e Online modes of communication composed more
than 60% of responses.

e Lessthan 1% of responses noted preferred other
communication modes (0.2%, 17 responses) and

newsletter or mailing

In-person open-house

A virtual information

First Nation community
newsletter / social

Proposed Resorts Impact Type?
(% of respondents)

Positive/positive
with conditions,
33%

Balanced
/no
direction,
8%

Negative/negative with
conditions, 59%

Communication Preferences
(% of all comunications preferences selected)

Social media

Online local /
community news
sources
Local / community

list

Provincial webpage

Newspaper
advertisements

near or in your
community

session

media

Other

included TV news, radio, post mail, billboard, YouTube and SMS/text.

R
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Key Findings and Next Steps

Key Findings

One additional competing EOI was submitted to MRB and was subsequently withdrawn,
therefore, a competitive process was not conducted.

The large volume, variety and complexity of public comments received reflect the high
level of interest in the BVMR project, outdoor recreation and land use decision making in
British Columbia.

Note that results presented here only represent perspectives of people that have took to
the time to respond to the survey and have an interest in the project. The results do not
represent a statistically valid sample of the residents of the Fraser Valley.

Local B.C. residents, men, and middle-aged people were most likely to provide comment
via the online survey. The proportion of respondents that identified as Indigenous
matched census results.

Most common public comment considerations were about the environment, of those,
most frequent were the concern for wildlife, natural habitats and species at risk. Public
comments also revealed the concern about increases in pollution, the need for enhanced
traffic and transportation management, geohazards concerns and demands on existing
infrastructure. In addition, potential negative impacts on existing, free recreational
experiences were noted.

Also important to consider are the positive benefits of the proposed resort including job
opportunities, positive economic and tourism development and additional access to
outdoor recreation experiences.

When asked about what positive or negative impacts the resort would have on the
community, more than half of respondents (59%) provided a negative/negative with
conditions comment, 33% provided a positive/positive with conditions impact comment
and 8% were balanced/provided no direction.

Future project communications should focus on primarily online communications as well
as offer other in-person communication modes.

Next Steps

TACS will determine if the BVMR proponent will be invited to submit a Formal Proposal.
That decision will be based on considerations raised by First Nations, agencies,
stakeholders and the public.

If the proponent were to be invited to submit a Formal Proposal it would build on the EOI
information and respond to key issues identified within the EOI review. MRB would
initiate a more intensive and detailed review of the Formal Proposal consistent with the
All-Seasons Resort Policy (ASRP).

Following positive review of the Formal Proposal and potential Interim Agreement
determination, the most detailed intensive Master Plan review stage is carried out to

Ministry of
[ourism, Arts,
Culture and Sport
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inform provincial master plan (non-statutory) and land use (statutory) decision making
under the Ministry of Lands, Parks, Housing Act.

e For each stage of the major project review process, MRB will continue to engage with
First Nations, communities, the public, and stakeholders to understand their interests and
how they may be impacted by this proposal.

- Ministry of
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Appendices

Appendix A: Questionnaire

Bridal Veil Mountain Resort - Proposal
Expression of Interest Survey 2024

BVMR Public Comment Period Questionnaire
Title: Bridal Veil Mountain Resort Survey
Project Introduction

The Mountain Resorts Branch (MRB) of the Ministry of Tourism, Arts, Culture and Sport (TACS)
has received an Expression of Interest (EQOI) for a proposed all-seasons resort referred to as
the Bridal Veil Mountain Resort. The resort is proposed by Bridal Veil Mountain Resort Ltd., a
collaboration between local entrepreneurs Robert Wilson, Jeff Wilson, and Mike Lalonde. The
resort is located east of the City of Chilliwack, in Area D and E of the Fraser Valley Regional
District.

The vision for the resort is to become Canada’s first destination all-season mountain resort to
be jointly planned, designed, constructed, managed with, and be majority-owned by First
Nations - the St6:16 Peoples.

As proposed, recreation activities would occur in the Chipmunk Creek Watershed (800 m -
1,700 m) accessed from the Fraser Valley by two gondolas. The resort would include a valley
village base area adjacent to Highway 1 and a car-free alpine village (1,200 m) in the
recreation area. The resort would offer a diverse range of activities, including
skiing/snowboarding, Nordic skiing, backcountry skiing, tubing, and snowshoeing in the
winter, and hiking, trail running, and downhill and cross-country mountain biking in the
summer. Additionally, the resort would offer sightseeing, Sté:16 cultural and traditional
activities, health, wellness, arts, music, culinary, and educational and interpretive experiences
and events throughout the year. The activities and experiences are intended to serve the
community of the Fraser Valley and attract guests from across North America and around the
world.

More information about the Bridal Veil Mountain Resort EOI can be viewed on the Mountain
Resorts Branch website [ensure hyperlink opens new window] including the Bridal Veil
Mountain Resort EOI, EOI Executive Summary, and Frequently Asked Questions.

Project Review Process

An Expression of Interest (EOI) is an initial step in a multi-stage major project review process,
administered by the Mountain Resorts Branch under the All-Seasons Resort Policy. The resort
information provided in the EOI stage is preliminary and conceptual, aimed at assessing
project feasibility. More detailed project information is developed if the project advances to
subsequent stages. Should the review of the EOI be successful, the proponent will be invited

- Ministry of
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to move forward in the review process and submit a formal proposal. Additional public
engagement would occur at that time. Refer to the Applying to Develop a Resort or the
Resort Development Process Flowchart [ensure hyperlinks opens new window] for more
information.

Please note that the Province of B.C. undertakes engagement and formal consultation with
First Nations under a separate process for every stage of the major project review process.

Goal of Public Engagement

Public engagement is a key component of the major project review process. At this
Expression of Interest stage, we are seeking public input to better understand the following:

e Use and interests in the proposal area

e Public interests as they relate to the proposal

¢ Aspects to consider in the major project review process
The questionnaire takes approximately five minutes to complete.

The questionnaire will be closed for feedback on February 28, 2025 at 4:00 pm PST.

Collection Notice: The information you provide will be collected to inform the major project
review process for the Bridal Veil Mountain Resort proposal. If you have questions about
the collection of this information, please contact: Senior Director, Citizen Engagement,
CitizenEngagement@gov.bc.ca. This information is being collected by the Ministry of
Citizens' Services on behalf of the Ministry of Tourism, Arts, Culture and Sport (TACS) under
the authority of section 26(c) and 26(e) of the Freedom of Information and Protection of
Privacy Act (“"FOIPPA").

All responses will remain anonymous. Overall results and de-identified written responses
may be shared with the proponent for the purpose of developing and consolidating the
Expression of Interest.

Please click “Next” below to start the survey.

[QUESTION GROUP A - Background]
QAT1.1am responding to this questionnaire primarily as: [single choice]

A member of the general public

A representative of a local government or regional government
A representative of a First Nation government

A representative/member of a non-profit or NGO

O O O O

- Ministry of
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o Atourism or outdoor recreation business
o Other, please specify: [open-text]

Please do not include any personally identifiable information about yourself or others in your response.

QAZ2. Have you been to the area proposed for the Bridal Veil Mountain Resort or areas near

it? [single choice]
o Yes, | have visited the area or nearby
o No, | have not
o lamunsure

Click here to see the full image (7MB).

| The Proponent Bridal Veil Mountain Resort Ltd., l
| and the proposed Project, the Bridal Vell Mountain
- Resort, do hereby acknowledge that
Proponent and proposod Project are located i
i in 5'6ih Téméxw, the traditional and unceded

| tands of the Sto:15 people, since time immemorial.
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[image alt text: “Image of the area surrounding the proposed Bridal Veil Mountain Resort]

Click here to see the full image (7MB).
[If “Yes” to QA2, then proceed to QB1, otherwise continue to QC1]

[QUESTION GROUP B - Use of the Areal]

QB1. Please tell us more about the context of your previous visit(s) to the area: identify which
activities motivated your previous visit(s). [multiple choice] [randomize options]

o Backcountry / cross-country skiing
o Mountain climbing

BRITISH Tourism, Arts,
COLUMBIA | Culture and Sport
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Camping

Snowmobiling

All-terrain vehicle (ATV) use
Mountain biking

Kayaking / canoeing

Hiking

Nature / wildlife viewing
Sightseeing/photography
Cultural / ceremonial purposes
Hunting / fishing

Foraging / traditional harvesting
Other, please specify: [open-text]

O O O O O 0O O O O O O O

Please do not include any personally identifiable information about yourself or others in your response.

[QUESTION GROUP C - Public Considerations]

QC1. The Mountain Resorts Branch (MRB) of the B.C. Ministry of Tourism, Arts, Culture and
Sport wants to understand public interests regarding the proposed Bridal Veil Mountain
Resort and the surrounding areas. Please share your thoughts about what the MRB should
consider during this initial review process.

Which aspects of the Bridal Veil Mountain Resort proposal would you like to comment on?
[multiple choice]

Select the aspect(s) below you would like to provide specific comments and key
considerations.

Environmental

Social & Community

Indigenous Cultural and Traditional Values
Economy & Jobs

Health & Recreation

1 Other

0 I A |

Please do not include any personally identifiable information about yourself or others in your response.
[For each option selected, an additional question will appear below in the following format:

"What specifically should the Province consider regarding the {selected option} of the
proposed resort?” {open-text box, limit 1000 characters / ~250 words - include character
count display: “Limited to 1000 characters (approx. 250 words)."}]

QC2. What positive and/or negative impacts do you think the proposed resort will have on
the local community (for example, the Fraser Valley), the region (for example, the South Coast

- Ministry of
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of B.C.), and/or the Province of British Columbia? [open-text box, limit 1000 characters / ~250
words - include character count display]

Please do not include any personally identifiable information about yourself or others in your response.

[QUESTION GROUP D - Demographics]

To better understand who is responding to this survey, please provide some information
about yourself. Responding to these questions is optional and your answers will be kept
confidential and used only in aggregate form.

QD1. What are the first three digits of your postal code? [open-text, limit to 3 characters]
QD2. What is your age? [single choice]

Under 19 years

19 to 29 years

30 to 49 years

50 to 69 years

70 years or older

| prefer not to answer

o O O O O O

QD3. Please indicate your gender. [single choice]

Man
Non-binary
Woman

O O O O

| prefer not to answer

QD4. Do you identify as First Nations (status or non-status), Métis or Inuit? [single choice]

o No
o Yes
o | prefer notto answer

[If “Yes” to QD4, then proceed to QD5, otherwise continue to QE1]

QD5. Which of the following Indigenous group(s) do you identify as, or otherwise belong to?
[multiple choice]

[] First Nations (status or non-status)
[ Métis
0 Inuit
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O Other
71| prefer not to answer [exclusive]

[QUESTION GROUP E - Stay in Touch]

QE1. To help us in future communication, we are interested in knowing your preferences for
keeping informed of project updates. Please indicate your communication preferences
below. [multiple choice] [randomize options]

Newspaper advertisements

Online local/community news sources

Social media

Local/community newsletter or mailing list
Provincial webpage

In-person open-house near or in your community
First Nation community newsletter/social media
A virtual information session

Other, please specify: [open-text]

O O O O 0O O O O O

[End messagel]
Thank you for taking the time to complete this survey.

Public comments are a critical part of the all-seasons resort major project review process and
will be used to establish the public record and inform future decision making. The Mountain
Resorts Branch will use information collected here to develop a Bridal Veil Mountain Resort
Engagement Summary report.

The Engagement Summary report will identify and summarize public interests and comments
received during the public comment period. It is anticipated the Engagement Summary
report will be posted on the BVMR portion of the Mountain Resorts Branch website in
summer 2025.

For more information:

e Bridal Veil Mountain Resort - Mountain Resorts Branch website
e Bridal Veil Mountain Resorts Branch Engagement - govTogetherBC
e GovlogetherBC - your source for provincial engagement activities
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https://www2.gov.bc.ca/gov/content/industry/natural-resource-use/resort-development/proposed-approved-resort-master-plans/list-of-proposed-plans
https://engage.gov.bc.ca/govtogetherbc/engagement/bridal-veil
https://engage.gov.bc.ca/govtogetherbc/
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Appendix B: Methodology Notes

Responses, Data Cleaning and Coding

e Emails were managed by MRB. 603 emails were received by the MRB email inbox, 326
were removed because they had duplicate names, leaving 277 unique emails. Another 282
emails were received by the Minister's email inbox, nine were removed because they had
duplicate names. The remaining 273 were duplicates between the MRB and Minister’s
emails leaving 277 unique emails used for analysis.

¢ Online survey responses were managed by the Province's Citizen Engagement Team. A
total of 4,078 online survey responses were submitted, 543 were eliminated during the
data cleaning phase because they were suspected to be Al-generated.

o Al generation was determined based on response characteristics, comparative
analysis, and metadata review. Once a response was identified to be Al generated,
the entire response was removed from analysis.

o After removal of these responses, there were 3,535 survey responses to summarize.

e The Province’s Citizen Engagement Team analysts spent substantial time coding open-
ended comments into meaningful categories.

o Online survey respondents were asked, 'The Mountain Resorts Branch (MRB) of the
B.C. Ministry of Tourism, Arts, Culture and Sport wants to understand public interests
regarding the proposed Bridal Veil Mountain Resort and the surrounding areas.
Please share your thoughts about what the MRB should consider during this initial
review process. Which aspects of the Bridal Veil Mountain Resort proposal would you
like to comment on? Respondents could select multiple aspects, including
environmental, social and community, economy and jobs, health and recreation and
Indigenous culture and traditional values.

o 2,971 unique survey respondents provided aspect comments, on average, each
respondent provided comments about two aspects. This means in total, there were
5,841 aspect comments.

o 24 theme categories were created, and each of the 5,841 comments were assigned
one theme category.

o Respondents often voiced their support or opposition to the project, to understand
the context of responses, for each theme, analysts assigned a direction of the
comment (supportive/conditionally supportive, opposed/conditionally opposed,
offered consideration only).

e Comments ranged in length and content often presented multiple ideas. Therefore,
analysts created an additional 103 detailed categories (termed considerations). Each
comment was assigned up to three detailed considerations. In total there were 9,830
detailed considerations categorized.

e Sample comments were randomly selected within each aspect category. Obvious spelling
mistakes were corrected but otherwise no other edits were made to the comments
presented.
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e Respondents were asked ‘What positive and/or negative impacts do you think the
proposed resort will have on the local community (for example, the Fraser Valley), the
region (for example, the South Coast of B.C.), and/or the Province of British Columbia?

o Responses provided to this question were very similar to the comments provided for
the previous aspect question. Therefore, analysts only coded responses into
directional categories of positive/positive with conditions, negative/negative with
conditions, or balanced/no direction. Note that MRB led this analysis, the responses
were diverse and detailed, and the summary percentages are meant to provide a
general direction (and not an exact measure) of the public perspective about positive
and negative impacts of the proposed resort.

o Please note, the results presented only represent perspectives of people that have
took to the time to respond to the survey and have an interest in the project. The
results do not represent a statistically valid sample of the residents of the Fraser Valley.

Analysis
e Overall, relative frequency analysis (the number and proportion of comments) was used
to summarize public comments.

o To understand who responded to the online survey, the unit of analysis was the
survey respondent (individual who responded to the survey).

o To understand detailed considerations, because there were multiple comments per
respondent, the number responses was the unit of analysis (not the number of survey
respondents).

¢ Geographic analysis was conducted by using the first three characters of respondent
postal code called Forward Sortation Areas (FSAs). FSAs were used to assign regional
districts for geographic analysis of survey respondents.
e To understand who responded, demographic questions asked in the survey were
compared to the 2021 census results for the Fraser Valley Regional District available here:
o Population Estimates & Projections for British Columbia (BCStats)
o Census 2021 - Fraser Valley (StatCan)
o What is the Fraser Valley Regional District? (fvrd.ca)

One exception was for age as categories between the census weren't completely

comparable. For age, the census metropolis area for Chilliwack and Abbotsford were

added together and compared to the survey responses.
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https://bcstats.shinyapps.io/popApp/
https://www12.statcan.gc.ca/census-recensement/2021/dp-pd/prof/details/page.cfm?Lang=E&SearchText=Fraser%20Valley&DGUIDlist=2021A00055917034,2021A00035909&GENDERlist=1&STATISTIClist=1&HEADERlist=0
https://www.fvrd.ca/EN/main/about-the-fvrd/what-is-the-fvrd.html
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